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SUMMER 2022

ACROSS TENTPOLE HOLIDAY WEEKENDS*

ICONIC OUTDOOR LOCATIONS —
20,000+ ATTENDEES THROUGHOUT THE SEASON S
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A quintessential Los Angeles summertime = = — -
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10 days across various weekends. Potential dates/holidays from Mother’s Day to Halloween.


https://vimeo.com/332283478

Food trucks Movie screenings Entertainment

Sampling Jumbo viewing screens Live Music
Snacks Outdoor lounging Fun
Dessert Pets welcomed Games
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747

Ages 21 - 45

FILM FANATIC
ATTENDEES

61%

Female

56%

HHI $50K - $100k,
25% over 100K

91%

College Educated

98%

Of attendees rated their event
as very good or better

82%

Of aftendees rated the
quality and variety of the
movies very good or better
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PAST VENUES "Vy"v“

Santa Monica High School Amphitheatre

*Venues are subject to change The state of what’s next. ${ 0% Aﬂﬂﬁleﬁ @ime5 5



Six-figure promotional marketing campaign throughout
Los Angeles Times platforms garnering 100MM
impressions across the flight.

Showtime Offer Events Schedule Our Partners Email Sign Up.
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Coronavirus cases statewide »

Young people and 692,805 12,695
essential staffers '

could fuel third P | B
surge
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4§ eatseehear

Head to www.eatseehear.com to start your free
30 day trial, plus 50% off the first month with
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DIGITAL MEDIA + HOMEPAGE

TAKEOVERS SOCIAL
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Analysis: Trump stands alonc at 3 ; 2 .
i the RNC, atop a party remade in
v his image \ d
e N
| | .
S rd Newsleter: When 3 fob s more hen 3 00 .
= e Come e 3
" g T et s g ot e i . 3 ore. Plus find the locations of renowned LA food trucks offering a delightful dinner.
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318 views
eatseehear #TheGoodLordBird is equal parts

bold and outrageous. Watch Ethan Hawke,
Daveed Diggs and Joshua Caleb Johnson EA T SEE HEA R WEBSITE

October 4th on Showtime.
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£os Angeles Times

ZENVELOPELIVE

BELUSH

Jowmme

hat do you want to watch? Browse our calendar featuring hit SHOWTIME® original series, movies, docs, and

TDIWTIME Precns
fLos Anacles Times

Dinner’s on you.
The show is on us.

Celebrate another season of Eat See Hear, go to EatSeeHear.com
to learn more about an exclusive 30-day free trial of SHOWTIME
plus 50% off your first month*

Sign up now to stream hit original series, star-studded movies,
groundbreaking docs and more. Plus find a selection of
food trucks and restaurants across L.A. that pair perfectly
with the SHOWTIME® Sunday night lineup.

POCNBASE 8
2 ol B

Try 30 Days

Restaurants Moonbase
8 Free

& Food Trucks

Stream original series,
star-studded movies
and more. Use code

ESH for a 30-day free
trial of SHOWTIME® +

50% off the first month

Geta meal that pairs
perfectly with your
entertainment. Find a
food truck or restaurant
near you that's serving
up what you're craving. comedy series.

Our Partners

Jownme

“Offer expires 1271572000 0t 1159 P.M. PT. You will not be chorged for the SHOWTIME streaming sen
CANCEL YOUR SUBSCRIPTION AND AVOID BEING CHARGED, YOU MUST CANCEL BEFORE THE

Heidecker and John C.
Reilly star as three
subpar, yet dedicated
astronauts in this

vico during the.

only
SHOWTIME.com ot checkout. Promo codes only vl for new subscribers. Al promo code rotes and durations
opply atter p

SHOWTINE Individuol

£os Angeles Times

Sign up for newsletters | Unsubscribe | Privacy Policy | Copyright © 2020
Los Angeles Times | 2300 E. Imperial Highway, El Segundo, California, 90245 | (213) 283-2274
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EMAILS & PRINT

The state of what’s next. ﬁnﬁ Angeleﬁ @imeﬂ 6



= n K

— S

I

]

—

i

[

-

The state of what’s next. ﬂos Angeleﬁ Gimeﬁ 7



Sponsor-a specific.zone
with branding and
activation space

s

" »

Furnlsh the SEE'Zone with

‘branded merchandlse

Set up fun ouidoorwgames,

photobooths and more

SPONSOR A ZONE: PROGRAMMING IDEAS

Createxan onsite archway
to identify'the.zone

~ Offer élveqways like k=shirts
and merefi ifthey sighsUp or
downicad’youpcpp

30 pre-show vndetrspo’r
displayed on-Sereen as
guests-arrive

;

Food and beverc\:lge
samplings

Create a social glveaway
offering Fashionably. Late VIP
ticket experience

.

2\ Opportunity to assist in
programming of'on-
stage talent,

".
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SPONSORSHIP PACKAGES

Sponsorship for the Entire Eat See Hear Season
Presence at events

Specific zone entry way signage and branding with level designation

Category exclusivity

Pre-show on-screen logo placement

:15 or :30 video spot with audio displayed on-screen pre-show as guests are seated*

Introductory thank you from L.A. Times events prior to each screening

On-site activation opportunity at screenings (i.e. demonstrate and promote products)**

Pre-event promotion on L.A. Times Events and ESH Handles

Logo on all digital advertising — Millions of impressions!

Opportunity to create a custom-branded digital media package within ESH flight dates
Logo on all print ads with sponsor level designation

Logo on all emails with sponsor level designation

Logo can be included on the official event website with sponsor level designation

Logo on Eventbrite header and ticketing page
Mention or tag on social posts
Premium seating fickets for each screening

$50,000
10

All Zones

Yes

Yes

Yes

Yes

Up to 300 sq ft in preferred
ared

(Selling & sampling
opportunities)

Yes
Yes
Yes
Yes

Yes

Yes
10 posts
20

$20,000
5

Yes

Yes

Up to 100 sq ft within
preferred zone
(Sampling opportunities)

Yes
Yes

Yes

5 posts
6

**Activation and production costs are sole responsibility of Sponsor.
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